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T H E  V I S I O N :  
C R E A T I N G  I N C R E D I B L E 

B R A N D I N G 

O P P O R T U N I T I E S

The Beauty Show’s™ promotional platform is truly spectacular!

It combines the branding capacity of a live performance with the most 
technologically advanced “new media” technologies in the world.

The Beauty Show™ brings together the worlds of retail, media and entertainment in 
a single, stellar showcase, to create a never-before-seen synergy.

The Beauty Show’s™ traffi c generating TV segments reach up to 44 million homes 
creating a direct link to an invigorating, multidimensional experience unique to 

beauty that will increase your retail sales.

There has never been a promotional platform as extravagant in its scope, or as 
detailed in its focus as The Beauty Show™.

T H E  F U T U R E :
The success of today’s TV programs are measured on the ability to organically employ 
product placement and branded entertainment without appearing to be a self-serving, 

advertising infomercial or shopping program.

Pioneering the realization of this concept, the producers of The Beauty Show™ have 
worked to successfully create and implement one of the best “new media” 

branded-entertainment models in the industry.

Most importantly, The Beauty Show™ successfully capitalizes on the infrastructure of 
the Internet by incorporating interactive Web TV capabilities that enable viewers to 

purchase products and services highlighted on the show.

The Beauty Show™ promises to reinvent the way the beauty industry is experienced 
by consumers.  By seamlessly uniting media, entertainment and retailing under one 

magnifi cent experience, your company will receive no greater exposure in 
one positive way.

 

A  M E D I A  E X P E R I E N C E  L I K E  N O  OT H E R — F O R  T H E  B E AU T Y  I N D U S T R Y  WO R L DW I D E

Come and be part of it.
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T H E  T V  S E R I E S 

The Beauty Show™ is a celebrity, event driven TV series in a 
news format.  Think “Extra” meets “CNN”!

The Beauty Show™ provides viewers with current information 
in the beauty product, spa/resort, fi tness, fashion and health 

industries.

The Show spotlights the innovators and personalities behind the 
scenes, as well as featuring exotic spas and resorts from around 
the world.  The style of the series is both vibrant and fast-paced, 
with it’s own unique identity and appearance.  Its character is 
encompassed in everything from the energetic opening to the 

celebrity and profi led interviews.

T H E  D I S T R I B U T I O N  – 

The Beauty Show’s™ half-hour series consists of thirty shows 
produced each year.  The series reaches 44 million homes in 
195 markets through Comcast, Dish Network and Adelphia 

programming.  At the beginning of each week, a fresh new show 
is delivered, with additional re-runs of each show airing through-

out the week. For added exposure, each show 
is distributed on The Beauty Show’s Web TV, 

which reaches a worldwide audience.

T H E  B E AU T Y  S H OW ™  I S  A  C E L E B R I T Y,  E V E N T  D R I V E N  N E W S - F O R M AT T E D  T V  S E R I E S 

ON LOCATION

The Beauty Show™
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The Beauty Show’s™ incredible lineup of upbeat, informa-
tive, and engaging segments captures the viewers attention. 
The programming highlights the best beauty products, spa 

treatments, fi tnfess programs, travel and fashion often with a 
celebrity guest. 

Each series is divided into 3-5 minute segments that are ar-
chived for immediate playback on The Beauty Show™ Web TV 

reaching viewers world-wide.  

Various segments include:
• Beauty Treatments & Trends— 

A look at the newest trends in spa treatments, 
cosmeceuticals and more
• Beyond the Border— 

Join us as we showcase a resort or spa outside of the 
domestic lines

• Fashion & Shopping—  
Discover where to shop for the hottest fashions and styles, 

and what to buy when you get there
• Health & Fitness—  

Learn about the latest developments in fi tness, exercise, 
and equipment

• Spa Cuisine—  
You’ll almost taste the delectable and delicious healthy cui-

sine we feature 
• Medical Minute—  

Explore up-to-date information from cosmetic physicians re-
garding new treatments and trends and medical procedures

• Resort Report— 
Find out what’s new with spa resorts from around the world.

Beauty Treatments & Trends
A look at the newest trends in spa treatments, 

cosmeceuticals and more
 

Beyond the Border
Join us as we showcase a resort or spa outside 

of the domestic lines

 

Fashion & Shopping
Discover where to shop for the hottest fashions 
and styles, and what to buy when you get there

Health & Fitness
Learn about the latest developments in 

fi tness exercise, and equipment

 

Healthy Cuisine
You’ll almost taste the delectable and 

delicious spa cuisine we feature 

Medical Minute
Explore Up-to-date information from 

cosmetic physicians regarding new treatments 
and trends in medical procedures

Celebrity Events

 

Resort Report
Find out what’s new with spa resorts from 

around the world

T H E  B E AU T Y  S H OW ™  I S  A  C E L E B R I T Y,  E V E N T  D R I V E N  N E W S - F O R M AT T E D  T V  S E R I E S 

T H E  B E A U T Y  S H O W ™  P R E S E N T S  E X T R A O R D I N A R Y  H E A D L I N E R S 
I N  O N E  I R R E S I S T I B L E  S H O W
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TV opportunities include:

• PR News Release Story—$2,500 per release  
(Min. three news release stories)
These are one-minute news release stories – delivered by our news 
anchor with B-roll footage and or still pictures. Each news story 
will be on TV (with our 44 million distribution) a minimum of 
three times each! This is one terrifi c buy!  The most affordable PR 
available today!

• “Tips & Trends” —$500 per tip (Min. 10 tips) 
Client receives a 30 second spot - with graphics, delivering a tip 
to go into the appropriate segment programming for their company ie; Treatment & 
Trends, Fashion, Fitness, Healthy Aging, Medical Minute, Spa Cuisine etc. 

• 30 Sec. Ad Spot—$500 per spot  (Min. 12 spots) 
Be an anchor sponsor of The Beauty Show with your ad spots on national TV (44 
million homes, plus The Beauty Show’s Web TV, where your spot will be aired in-
addition).  Don’t have a 30 sec. spot produced?  
We can produce your spot – which is in-addition and custom priced.
(production costs are $1,500 and up depending on client’s production)

  

• Special Feature News Story—$5,500 —Have your news be 
The Beauty Show’s feature news story (4 minutes in length) 
Presented by anchor host with B-roll or still pictures included in news 
delivery. Your story will be presented as “breaking news” – “feature 
story.”  This news feature needs to have a defi nite news worthy angle. 

• Special Live Guest Appearance
The Beauty Show has featured guests come to our studios in Los 
Angeles or New York City wherein you will be a “guest” of The Beauty 
Show.  The “guest appearance” is fi ve minutes of programming time 
and is custom priced according to venue.

• On-location —Events Programming
Throughout the year, The Beauty Show attends and shoots TV shows at several 
celebrity events, fashion shows along with special resorts and spas from around the 
world.  Please inquire about our next on-location shoot to take part.  Priced according 
to venue. 

T H E  B E A U T Y  S H O W ™  T V  R E A C H E S  4 4  M I L L I O N  H O M E S  N A T I O N W I D E

T H E  B E A U T Y  S H O W ™  T V  S E R I E S  R A T E S  A N D  I N F O R M A T I O N

Cable and Satellite TV Series
The Beauty Show™—the TV series—is a segment-sponsored series —where participants are sponsors of the show and are presented positively and believably, 

while always keeping in mind the “entertainment” value that is crucial for maintaining viewers. 
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OPPORTUNITIES

T H E  M A G A Z I N E
The Beauty Show™ Magazine is designed to partner with The 

Beauty Show™ TV series and Web TV to provide extended brand-
ing opportunities along with current information on product of-

ferings  and resort and spa specials. 

T H E  D I S T R I B U T I O N :
The Beauty Show’s print distribution is 50,000 quarterly, and 
digital is over 100,000 readers per month.  Our print distribu-

tion is through spas nationwide, plus TV viewers who request a 
subscription.  Our digital distribution is prompted by our Web TV 

which gives play-back of all TV shows 27/7.

 

T H E  B E AU T Y  S H OW ™  M AGA Z I N E  I S  D E S I G N E D  TO  P R OV I D E  A D D E D  M E D I A  E X P OS U R E

NEWS MAGAZINE

HOME

SPA

FASHION

FITNESS
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T H E  B E A U T Y  S H O W ™  M A G A Z I N E  R A T E S  A N D  I N F O R M A T I O N

Magazine Advertising Rates—All ads are 4 color
net retail rates
ad size 2x  4x
full page  $4,600  $4,200
1/2 page 3,600  3,100
1/3 page 3,200  2,800
1/4 page 2,200  1,800

premiums and covers rates
placement 2x  4x
back cover $6,000  $5,800
inside front  5,800  5,500
inside Front-spread  10,000 

Deadlines and Materials
Cancellations must be received by the space reservation deadline of the issue in which to be published. Due to 
the nature of the printing process and paper stock that the magazine incorporates, color may vary somewhat 
from preferred proofs.

Acceptable Media: The Beauty Show™ accepts CD and email submissions.
We accept print ready PDF x1a, Adobe Photoshop fi les, and TIFF.

Color: All ads must be CMYK. RGB and PMS colors are not acceptable

Images: All images must be in CMYK or Grayscale mode at 300dpi saved as TIFF. JPEGs and image fi les us-
ing indexed color, RGB mode or LZW compression will not output correctly.

Ad design: The design of an ad is an integral part of the style of The Beauty Show™ magazine. The Beauty 
Show™ magazine reserves the fi nal approval rights on design and photography used in advertisements. Art-
work should be approved by The Beauty Show™ magazine before fi nal production commences. 
Clients will be billed extra for ads designed in-house or that do not arrive per Spec Sheet.
Production contact: info@abigproductioncompany.com
Please ship materials to: Gordon|Sterling, 5772 Hollister Ave. Suite B, Goleta, CA 93117

Credit and Conditions
Invoices are due and payable at net 15 day terms.
All advertising must be approved by the publisher.
Publisher reserves the right to refuse any ad for any reason.
Advertisers and their agencies will indemnify, defend, and hold harmless from any claim and all loss, 
expense or liability arising out of the publication of any advertising copy.
The liability of the publisher for any error or omission or delay for which it may be held generally responsible, 
shall in no event exceed the cost of the space paid for and occupied by such individual.

Mechanical 
Specifi cations

Full page
w-10.25” x h-17.75”

Back Cover
Full page
w-11” x h-18.5”
live area
add .25 for bleed

1/2 page 
vertical
w-5” x 
h-17.75”

1/2 page horizontal
w-10.25” x h-8.75”

1/3 page
w-7.1”  x  h-6”

1/4 page 
vertical
w-5”  x 
h-8.75”

Haute Picks—rate depends on size
one time run $800  $1,000  $1,200
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“ENTERTAINMENT-AS-MEDIA” EVENTS:

The Beauty Show™ has orchestrated successful spa events and programs for venues such as 

Premiere Movie Magazine—Sundance Film Festival

Fashion Week—New York for Elle Magazine

Sobe—Miami for Evian

New York Fashion Week for Evian

Chrysler Corporate Event—Miami

W Magazine—Celebrity Event, Los Angeles 

The Beauty Show™ has proven its ability to deliver high-impact brand programs for clients and consumers alike.  

The Beauty Show’s™ in-house team and resources include seasoned TV producers, magazine publishers, event 
producers, promoters, and staffers—all connoisseurs of beauty style and design, who cater to the elite of cor-
porate and celebrity productions.  We emphasize style and design in order to create exciting environments and 
entertainment while making sure our clients are seen and remembered as the event hosts, and not just sponsors.

T H E  B E A U T Y  S H O W ™  I S  A  C E L E B R I T Y,  E V E N T  D R I V E N  N E W S - F O R M A T T E D 
T V S E R I E S 

A  M E D I A  E V E N T  L I K E  N O  O T H E R — F O R  T H E  B E A U T Y  I N D U S T R Y  W O R L D W I D E
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T H E  B E A U T Y  S H O W ™  D E M O G R A P H I C S

NEWS MAGAZINE

T H E  B E A U T Y  S H O W ™  R E A C H E S  A F F L U E N T  R E A D E R S 

W H O  F R E Q U E N T  S PA S  A N D  R E S O R T S  W O R L D W I D E ,  S H O P,  F I N E  D I N E ,  A R E  F I T 

A N D  P E R S U E  A  H E A LT H Y  L I F E S T Y L E .   

The U.S. spa industry generated an estimated $13.6 billion in 
revenues in 2004 an increase of about 19 per cent over 2003.

Baby Boomers entering their fi fties are making 
anti-aging products the core of the skincare 
market, pushing sales up to a record 
$4.4 billion.

In 2004, Americans spent 44.6 billion on 
anti-aging products and services.  This 
number is projected to reach $72 billion by the 
year 2009. 

The spa industry ranks fourth among leisure industries behind 
golf which in 2002 was valued at $19.7 billion cruise lines 
worth $14.7 billion and the health and racquet club industry 

valued at $14.2 billion.  Spas derive higher revenues than 
amusement/theme parks, box-offi ce receipts and 

vacation ownership sales.  The hotel/resort sector 
attracts 37.2 million spa visits annually.

Americans spent just under $12.5 billion on 
cosmetic procedures in 2004.

Travelers booked $65 billion worth of vacation 
packages online in 2005. Orbitz reports a 150% 
increase since last March.

M E D I A N  I N C O M E :  $ 7 5 , 0 0 0

AV E R A G E  I N C O M E :  $ 1 5 0 , 0 0 0

M E D I A N  N E T  W O R T H :  $ 5 2 5 , 0 0 0

AV E R A G E  N E T  W O R T H :  $ 7 8 5 , 0 0 0

O W N  R E S I D E N C E :  7 5 %

M E D I A N  H O M E  VA L U E :  $ 4 3 5 , 0 0 0

AV E R A G E  H O M E  VA L U E :  $ 9 9 7 , 0 0 0

AV E R A G E  A G E :  3 0 – 5 8 

H A S  S E C O N D A R Y  E D U C A T I O N :  8 7 %

V E R Y  I N T E R E S T E D  I N  S PA S :  9 5 %

V E R Y  I N T E R E S T E D  I N  S H O P P I N G :  9 2 %

V E R Y  I N T E R E S T E D  I N  F I T N E S S / H E A LT H :  8 5 %

V E R Y  I N T E R E S T E D  I N 

H O M E  D E S I G N :  8 2 %

H A S  T R AV E L E D  I N T E R N A T I O N A L LY:  7 5 %

H A S  T R AV E L E D  O U T- O F - S T A T E 

F O R  VA C A T I O N S :  8 0 %

U S E S  I N T E R N E T  T O  B O O K  T R AV E L 

A N D  B U Y  P R O D U C T S :  9 5 %

Stat i s t i cs  f rom:  The  Day  Spa  Assoc ia t ion  •  The  In te rnat iona l  Spa  Assoc ia t ion  •  The  Amer ican  Academy o f  P last i c  Surgery
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